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• Include a prioritized set of the highest-leverage indicators of student 
success across the learner lifespan to allow the P-20 Council to more deeply 
understand when and how students are getting lost in the transition

• Enable the P-20 Council to assess the state’s progress and develop targeted 
strategies to support meeting the postsecondary attainment goal

• Hold each sector—K-12, higher education, and the workforce—accountable 
to addressing these gaps and providing support to the districts, schools, and 
students that need it most

Guiding Principles for Minnesota
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Guiding Principles for Minnesota
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Cross-Sector

Digestible

Predictive

Research-Driven

Strategic

Equitable

Comparable
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State Organization Target Audience Why We Featured

North Carolina MyFutureNC
(attainment non-profit)

(1) State leaders
(2) Local leaders
(3) General public

The detailed dashboard tracks progress 
towards the state’s postsecondary 
attainment goal and drives local action 
through county profiles.

Arizona Expect More Arizona 
(advocacy non-profit)

(1) General public 
(2) State and local leaders 
(3) Practitioners

The Arizona Progress Meter makes a set of 
eight priority metrics accessible through 
engaging videos, case studies, and 
recommended actions.

Texas Texas 2036 
(advocacy non-profit)

(1) General public 
(2) State and local leaders

The Data Lab’s user-friendly, dynamic, and 
customizable interface allows the public and 
policymakers alike to leverage data to drive 
action.

Kentucky KYSTATS 
(state public research)

(1) State and local leaders
(2) Practitioners
(3) Researchers
(4) General public

The most trusted authority for education 
and workforce data in the state serves as a 
single source for detailed and dynamic 
reports.

State Dashboards

https://dashboard.myfuturenc.org/
https://www.expectmorearizona.org/progress/?location=State::Arizona
https://texas2036.org/data/
https://kystats.ky.gov/Reports/Reports


North Carolina
M Y F U T U R E N C
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North Carolina

To measure progress across the education continuum and unite around 
common goals as we work collaboratively to meet the state attainment goal.

• Which areas of the education continuum are working well?
• Where do we need to focus the most energy and attention?
• How is North Carolina doing compared to other states?
• How can we empower local leaders to drive action in their communities?

Purpose

Audience

Partners

1) State leaders
2) Local leaders
3) General public
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Prioritizes five 
indicators (of 18) across 
K-12, higher education, 

and workforce on the 
main page.

Sets individual targets 
for each metric, and 

shows progress based 
on current performance.

Benchmarks against the 
highest performing peer 

state in the South.



9

Allows for deeper 
dive into each 

metric.

Identifies existing 
programs and 

initiatives.
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Analyzes equity 
gaps for key 
subgroups.
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Benchmarks current 
performance with the 

statewide goal.

Quantifies the specific 
number of students 

needed to meet goals.

Highlights areas of 
success.
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Identifies target 
strategies based on peer 

performance.
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Links to and defines the 
purpose of existing 

state-level dashboards.
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North Carolina
Limitations

• Does not currently enable 
examination of trends over 
time

• No user-driven visualization 
or filtering of data

Strengths

• Sets specific targets
• Benchmarks against peer 

states
• Dives deep into the 

definition, rationale, and 
performance of each metric

• Examines equity gaps
• Localizes the data through 

county profiles
• Grounds improvement in 

specific student counts



Arizona
E X P E C T  M O R E  A R I Z O N A
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Arizona

To unite people around a shared vision for where we agree we should be as a 
state, and allow us to measure progress, celebrate successes, and take action 
together.

To drive meaningful conversation about the policies and funding that are 
needed to reach the state’s attainment goal.

Purpose

Audience

Partners

1) General public
2) State and local leaders
3) Practitioners
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Focuses on eight 
priority indicators.
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Integrates short, 
engaging videos to 

describe each metric.



19

Uses accessible language 
to make the case for why 

each metric matters.
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Includes case studies for 
how programs and 

initiatives are making 
progress across the 

state.
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Provides concrete action 
steps various 

stakeholders can take to 
move the needle.
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Arizona
Limitations

• Doesn’t include a metric for 
workforce

• Doesn’t enable a deeper dive 
into the data

• Doesn’t disaggregate by 
student subgroup

• No localization of the data 
built into the tool

• No user-driven visualization 
or filtering of data

Strengths

• Focuses on a digestible 
number of priority metrics

• Integrates videos, visuals, 
and communications toolkits

• Uses accessible language to 
appeal to a variety of 
stakeholders

• Showcases examples of 
programs and initiatives that 
are making progress



Texas
T E X A S  2 0 3 6
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Texas

To enable Texans to make policy decisions through accessible data, long-term 
planning, and statewide engagement.

To make Texas the best place to live and work.

Purpose

Audience

Partners

1) General public
2) State and local leaders
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The Data Lab for 
education includes four 

primary reports.
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Can filter by 
school, district, 

and year.

Can breakdown by 
student subgroup.

Can easily navigate 
between related 

metrics using tabs.
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Visualizes pipeline of 
students and how they 

progress across systems.
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Can view county 
profiles that break 
down data across 

the education 
continuum.
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Users can register for an account 
to save dashboards – or create 

their own.
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Texas
Limitations

• There is a lot of data to sort 
through

• Focus on high school to 
workforce leaves out earlier 
grades in K-12 sector

• Data isn’t always available at 
school or district level, 
leaving some reports blank

Strengths

• Clean, user-friendly 
interface makes it accessible 
to the public

• Can easily search data, as 
well as save or customize 
dashboards

• Breaks down data by district, 
school, and student subgroup 
to analyze gaps



Kentucky
K Y S T A T S
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Kentucky

To collect and link data to evaluate education and workforce efforts in the 
Commonwealth, including developing reports, responding to research 
requests, and providing statistical data about these efforts so policymakers, 
practitioners, and the general public can make better informed decisions.

Purpose

Audience

Partners

1) State and local leaders
2) Practitioners
3) General public
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Highlights most 
commonly 

referenced and 
updated reports.
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Shows 
trends over 
time for key 

metrics.

Includes many 
filter options to 
drill down into 

data.
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Have robust, 
predictive labor 

market data.
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Show distribution 
to compare across 

districts.

Visualize equity 
gaps by gender, 

race, and income.
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Visualizes pipeline 
of students and 

how they progress 
through higher 

education into the 
workforce.
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Kentucky
Limitations

• No single overarching report 
that shows progress at a 
high-level across the full 
pipeline of K-12, higher 
education, and workforce

Strengths

• Housed in most well-
respected data agency in the 
state

• Site is very easy to navigate
• Reports are visually-

compelling
• A lot of filter options
• Reports are responsive to 

research questions identified 
by stakeholders as important



Discussion
• What elements from the state 

examples did you like?

• What elements from the state 
examples did you not like?
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Minnesota



Looking at MN through a Dashboard
• Identified 14 current dashboards (or websites) that summarize some aspect of statewide data with regard 

to learners and workforce (PDF handout)

• Types of Dashboards

– Targeted Data to Inform Decisions

– Omnibus Reporting



Cross-System Data for Improvement
• ECLDS (Birth–to–Grade 3)

• SLEDS  (HS Grad-to-College/Work)

• Graduate Employment Outcomes (College-to-Work)

Designed to align with MDE/OHE/DEED agency 
dashboards/reporting

Data for a Targeted Initiative
– Generation Next Data Center

Targeted Data to Inform Decisions



Omnibus Reporting

• MN Compass • Minnesota Dashboard (no longer updated)



Next Steps for This Effort

• Who is the audience?

• What are we trying to achieve by reporting?

• How would this be different from what already exists?

• What is the desired goal or use of this dashboard or website?


